
@

Presented by 

Zoom #A11y:  
Making Virtual Meetings 

Accessible

@

caelanhuntress.com/masterclass/zoom-a11y/

https://caelanhuntress.com/masterclass/zoom-a11y/?utm_source=slide&utm_medium=pdf&utm_campaign=masterclass
https://caelanhuntress.com/masterclass/zoom-a11y/?utm_source=slide&utm_medium=pdf&utm_campaign=masterclass


@

- Matt May, Adobe

“What we have are a few people 
who know a lot about Accessibility. 
What we need are a lot of people to 

know a little about it.” 
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Pew Research Center Survey

Americans with disabilities are 
three times as likely as those 
without a disability to say they 
never go online (23% vs. 8%)
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Masterclass Agenda

✦ Web Content Accessibility 
Guidelines 

✦ Types of Accessibility 
✦ Closed Captioning in Zoom 
✦ Presentation Delivery
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Free PDF
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Meetings and Websites
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WCAG

✦ Web Content 
Accessibility 
Guidelines 

✦ A, AA, AAA
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Web Content Accessibility Guidelines

✦ A: Essential. Assistive technology can 
read, understand, or fully operate the 
page or view. 

✦ AA: Ideal support. Required level for 
public body websites and EU gov. 

✦ AAA: High-level support. Sites for a 
specialized audience.
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✦ Perceivable 
✦ Operable 
✦ Understandable 
✦ Robust

Web Content Accessibility Guidelines
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Perceivable
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Perceivable

✦ Web content is made available 
to the senses - sight, hearing, 
and/or touch
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Operable
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Operable

✦ Interface forms, controls, and 
navigation are operable
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Understandable
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Understandable

✦ Information and the operation of 
user interface must be 
understandable.
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Robust
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Robust

✦ Content must be robust enough 
that it can be interpreted by a 
wide variety of user agents, 
including assistive technologies
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✦ Perceivable 
✦ Operable 
✦ Understandable 
✦ Robust

Web Content Accessibility Guidelines
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✦ Perceivable 
✦ Operable 
✦ Understandable 
✦ Robust

Web Content Accessibility Guidelines
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An accessible video includes captions, a 
transcript, and audio description 

https://www.washington.edu/accessibility/
videos/  

Perceivable

https://www.washington.edu/accessibility/videos/
https://www.washington.edu/accessibility/videos/
https://www.washington.edu/accessibility/videos/
https://www.washington.edu/accessibility/videos/
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Perceivable
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Operable
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Keyboard accesible

✦ Zoom designs interactions that do not 
require fine motor control.  

✦ Any mouse actions can also be 
completed with only a keyboard.

✦ Zoom provides customisable 
keyboard shortcuts that can be 
enabled globally.
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Visual Icons
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alt = “Camera” alt = “Microphone”

Visual Icons
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Hamburger Menu



@

Hamburger Menu
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Hamburger Menu

alt = “Hamburger”
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Hamburger Menu

alt = “Hamburger”alt = “Facepalm”
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Inclusive Design Principles
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Inclusive Design Principles

InclusiveDesignPrinciples.org

https://inclusivedesignprinciples.org/
https://inclusivedesignprinciples.org/
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Universal Design

“The design of products and 
environments to be usable by all 

people to the greatest extent 
possible, without the need for 

adaptation or specialised design.”
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Universal Design

✦ Use one or two lines of text. 
✦ Caption the exact wording of speakers, including slang and 

grammatical errors. 
✦ Only occasionally edit a few words to facilitate reading speed. 
✦ Caption sound effects that contribute to the understanding of the 

content. 
✦ Synchronise captions with the aural content. 
✦ Only occasionally change the location of captions on the screen. 
✦ Use a simple sans-serif font, such as Helvetica, and proportional 

spacing. 
✦ Ensure high contrast between the text and background. 
✦ Use both uppercase and lowercase letters.  
✦ Use italics to indicate the narrator, off-screen voices, sound effects, 

and other vital information presented aurally.
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Free PDF
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Visual Design

✦ Design with adequate colour 
contrast, size, and usage of 
colour for users with different 
levels of vision needs to clearly 
understand the content.
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Colour Contrast

Pure green (#00FF00) has a ratio of 1.4:1. This is green text. 

Pure red (#FF0000) has a ratio of 4:1. This is red text. 

Pure blue (#000FF) has a contrast ratio of 8.6:1. This is blue text.
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Colour Contrast

Pure green (#00FF00) has a ratio of 1.4:1.  
This is green text. 

Pure red (#FF0000) has a ratio of 4:1.  
This is red text. 

Pure blue (#000FF) has a contrast ratio of 8.6:1.  
This is blue text.



@

Colour Contrast

AA - At least 4.5:1 ratio
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Colour Contrast

alt = “Success Kid”
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Screen Readers

(U.S. Air Force photo/Nan Wylie)
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Screen Reader Demo
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Screen Readers

✦ Are shared screens accessible 
to screen readers?
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Screen Readers

✦ Are shared screens accessible 
to screen readers? 

✦ No. Participants receive a 
shared screen as an HD video 
stream. 
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Screen Readers

✦ Are shared screens accessible 
to screen readers? 

✦ No. Participants receive a 
shared screen as an HD video 
stream. 

✦ NVDA, JAWS, VoiceOver, and 
Android Talkback 
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Screen Reader Solutions

✦ Share slides and files beforehand, 
which CAN be read by screen 
readers. 

✦ Describe each slide as you 
present.
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― Stevie Wonder

“We need to make every single 
thing accessible to every single 

person with a disability.”



@

Audio Assistance Options

✦ Sign language - live interpretation has 
language and dialect differences. 

✦ Transcription - word-for-word translation 
of audio content into a text file. 

✦ Captioning - synchronised with the visual 
content. Helps with ESL.
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Sign Language
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Sign Language
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Transcription

7:25 
So now we're going to talk about the two most profitable questions you 

7:29 
could ask in your business. 

7:30 
If you get in the habit of asking these questions. These two questions 
will make you more money than anything else you can ask. 

7:38 
You ready? 

7:41 
Will you refer me a new client? 

7:44 
And will you give me a testimonial? 

7:47 
That's it. There's not a secret formula here. These are the most 
profitable questions you can ask. 

7:52 
And they're simple. 
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Transcription

7:54 
The way that you ask it and the way that you phrase it might vary, but 
asking These questions is going to increase your reputation and get 
you more of the better kinds of clients. Statistics show that customers 
that come to you, by referral, on average have a 16% higher lifetime 
customer value, it means that they're more likely to buy from you, 
they're less likely to leave, it's easier to close them. Having a customer 
come to you through referral doesn't need all the validation as a 
stranger off the street, because they heard from somebody that they 
trust that you were the person to talk to. So with referral customers are 
statistically so much better than customers that come to us through 
other means. Why don't we 

8:48 
ask everybody all the time? 

8:52 
Well, I think there's a few reasons why. And the first reason is we don't 
want to make our customers uncomfortable. They put all this trust into 
us. They've invested in us, they've been paying us money. And if we 
show up with a really cheesy, canned question that makes them feel 
uncomfortable, that threatens our livelihood.  That can make it less 
likely that they're going to buy from us in the future. So not making 
customers uncomfortable. This is really important. We don't want to 
threaten our relationship with them. 
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Closed Captioning
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Universal Design

To employ universal design, a 
production should be filmed so that 

critical visual content does not appear 
where captioning will cover it.
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Closed Captioning
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Types of Captions

✦ Off-Line Captioning: Created after video 
has been created. 

✦ Real-Time Captioning: Live feed. 

✦ Open Captioning: Appears whenever video 
is presented, for every viewer. 

✦ Closed Captioning: Can be turned on or off, 
toggled by built-in decoders.
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Captioning Options

1. Add transcript to captions in replay 
2. Type manually during presentation 
3. Share with Google Slides for quick CC  
4. Purchase 3rd party CC service
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Closed Captioning

✦ Turn on closed captioning in 
https://us02web.zoom.us/
account/setting 

https://us02web.zoom.us/account/setting
https://us02web.zoom.us/account/setting
https://us02web.zoom.us/account/setting
https://us02web.zoom.us/account/setting
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Closed Captioning
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Share with Google Slides

https://www.youtube.com/watch?v=XfXHfQnQsJk 

https://www.youtube.com/watch?v=XfXHfQnQsJk
https://www.youtube.com/watch?v=XfXHfQnQsJk
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Real-Time Captioning
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Real-Time Captioning

✦ Automated AI 
transcription 

✦ Human 
transcription
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Real-Time Captioning
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Real-Time Captioning
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Real-Time Captioning

$0.06 - 0.60 / minute
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Before the Meeting
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Before the Meeting

Share accessible versions of 
presentations files
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Before the Meeting

Share an agenda with an 
outline, names of presenters, 
and key acronyms commonly 

used by your group
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Presentation Delivery
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Presentation Delivery

Describe each slide verbally 
that is presented visually
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Presentation Delivery

Describe each slide verbally 
that is presented visually

for people with visual impairment  
(or connecting via phone)
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- Marcus Österberg

“When speaking of disabilities, the blind 
and their needs are most often used as 
an example. It is deceivingly simplistic 
since accessibility is something most of 

the population can benefit from.”
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Presentation Delivery

Show, then Pause.  
Chat, then Pause.
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Presentation Delivery

Show, then Pause.  
Chat, then Pause. 

Repeat questions from 
audience members.
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Facilitating Discussion
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At the beginning of the 
meeting, ask all participants 

to introduce themselves.

Facilitating Discussion
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Ask participants to talk one 
at a time, and encourage 
participants to state their 

name every time they speak. 
“Caelan speaking…”

Facilitating Discussion
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Facilitating Discussion

Repeat what you think you 
understand, and ask to 

clarify or repeat the portion 
that you did not understand.
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Facilitating Discussion

Raise your Hands:  
allows audio impaired to be 

called on and participate
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Free PDF



@https://ZoomHostIntensive.com  

Zoom Host Intensive

https://zoomhostintensive.com/
https://zoomhostintensive.com/
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Digital Badge

1 CEU
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Virtual Exercises

✦ Icebreaker Exercises 
✦ Whiteboard Exercises 
✦ Breakout Room Exercises 
✦ Engagement Exercises

https://ZoomHostIntensive.com  

https://zoomhostintensive.com/
https://zoomhostintensive.com/
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Discussion Questions

✦ Conversational Questions 
✦ Open-Ended Questions 
✦ Collaborative Questions 
✦ Introspective Questions

https://ZoomHostIntensive.com  

https://zoomhostintensive.com/
https://zoomhostintensive.com/
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Technical Mastery

✦ Calendar Tech 
✦ Audio/Visual Tech 
✦ Screenshare Tech 
✦ Recording / Streaming Tech

https://ZoomHostIntensive.com  

https://zoomhostintensive.com/
https://zoomhostintensive.com/
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Share Yourself
Sales Funnel Workbook 
Sales Funnel Strategy 

Webinar Funnel



@https://ZoomHostIntensive.com  

4x 90minute Live Workshops

https://zoomhostintensive.com/
https://zoomhostintensive.com/
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Who Is This Program For?

✦ Teachers leading a class of students 

✦ Coaches facilitating virtual groups 

✦ Speakers presenting to a remote audience 

✦ Managers leading distributed teams

https://ZoomHostIntensive.com  

https://zoomhostintensive.com/
https://zoomhostintensive.com/
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Connection Speed
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Sharing a Screen
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Breakout Rooms
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Polls
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Digital Badge

1 CEU
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Moving Together
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